
Chapter 3 

Research Methodology 

 

3.1 Type and Source of the Data 

 This study used primary data, in which questionnaires 

distributed to the respondents. It involved 137 respondents who 

consist of teenagers (Junior High School students, Senior High 

School students), college students, and adults in Indonesia.  

 

3.2 Variables 

 The hypotheses testing involves seven variables, that are: 

korean wave, attitutes, subjective norms, perceived behavioral 

controls, behavioral intentions, actual behavioral controls, and 

behaviors. To get and analyze the data, there should be some 

empirical indicators which are built by giving definitions for each 

variable. Then, the alternative answers for the empirical 

indicator questions used “likert scale” methods which involve 

five choices ranged from 1 to 5. 

 

3.3 Data Collection Methods 

 The questionnaires distributed by using accidental sampling 

method. The questionnaires were distributed to the members of 



“Komunitas Make-up & Beauty Indonesia” group and “Indonesian 

Beauty Blogger” group through a social media in one week. Also, 

it involved some teenagers in GKI Karangsaru, Semarang. In this 

study, the term Korean wave or K-Pop refers to Korean 

music/songs, Korean dramas, Korean singers, Korean 

actors/actreeses, and Korean food. On the other hand, Korean 

products refer to CD/DVD (Korean songs), Korean TV dramas, 

Korean accessories and make up tools, Korean clothes (fashion), 

Korean merchandises (posters, booklets, magazines, etc), and 

Korean food. 

 The study also involved respondents who aged more than 25 

(26-40 years old) because in fact, there are a lot of housewives, 

married women, and middle-aged women who also enjoy Korean 

dramas and Korean songs, as well as Korean actors and 

actresses. 

 It should be noted that the measured Korean products do not 

have to be original products from South Korea. Thus, local 

products which imitate the products from South Korea or illegal 

products, like pirated CDs or DVDs can be included since this 

study involved students and most of them have not had any 

income, except weekly or monthly allowance from their parents.  

  



3.4 Operational Definition and the Measurements 

  In the survey, items of variables were developed by adapting 

existing measurements of The Theory of Planned Behavior (TPB) 

proposed by Ajzen (2006) which have been used by some 

previous researchers, such as Atilgan-Inan and Karaca (2011) 

and  Bachleda, Fakhar, and Hlimi (2012), with some 

development and adaptation to the research context. All items 

were scored on a five point Likert-type scale ranging from (1) 

Strongly Disagree to (5) Strongly Agree. The questionnaire 

contains: (1) demographic questions, (2) feelings toward Korean 

wave, (3) 19 questions which has been developed from 13 

indicators. 

The measurements of this study are: 

Variable Definition Indicator Items of Measurement & 

their sources 

Korean 

Wave 

the rapid expansion of the 

Korean contemporary 

culture and cultural 

products throughout East 

Asia since the mid-1990s 

which caused a surge in 

the international visibility 

of Korean culture and is 

also recognized as an 

American pop culture in 

Korean style which is the 

combination of local and 

global culture. 

1. Understanding 

2. Frequency 

1. Associated with the Korean 

wave, I always see and watch 

it. (developed from the 

definition and indicators) 

2. Associated with the Korean 

wave, I always hear and listen 

to it. (developed from the 

definition and indicators) 

3. Associated with the Korean 

wave, I always search and 



Variable Definition Indicator Items of Measurement & 

their sources 

looking for it. (developed from 

the definition and indicators) 

Attitude A person’s overall 

evaluation (positive or 

negative) which represents 

his/her readiness to 

perform certain behavior 

based on his’her thoughts 

(cognition), beliefs (values), 

and emotion (affection) 

toward it. 

1. Evaluation 

2. Values 

3. Readiness to 

act 

1. According to me, buying 

Korean products is important. 

(Bachleda, Fakhar, and Hlimi 

2012) 

2. I know that Korean products 

have good quality. (developed 

from the definition and 

indicators) 

3. For me, buying Korean 

products is an exciting thing. 

(Bachleda, Fakhar, and Hlimi 

2012) 

4. I am ready to buy Korean 

products. (developed from the 

definition and indicators) 

Subjective 

Norms 

an individual’s perception 

of whether he/she should 

do or not do a behavior 

based on social pressure 

or what their important 

persons (family, friends, 

spouses, teachers, etc) 

think. 

 

1. The role of 

family 

2. The role of 

friends and 

spouses 

3. The role of 

trend in 

society 

4. The role of 

ethnicity 

 

1. I buy Korean products because 

of my family’s influences. 

(Bachleda, Fakhar, and Hlimi 

2012) 

2. I buy Korean products because 

of my friends’ and my spouses’ 

influences. (Bachleda, Fakhar, 

and Hlimi 2012) 

3. I buy Korean products because 

I want to follow the trend. 

(developed from the definition 



Variable Definition Indicator Items of Measurement & 

their sources 

and indicators) 

4. I buy Korean products because 

most of the people who belong 

to the same etnicity with me 

also buy it. (developed from 

the definition and indicators) 

Perceived 

Behavioral 

Control 

a person’s perception or 

confidence that he’she is 

capable of performing a 

certain behavior and to 

measure whether the 

behavior is easy or difficult 

for him/her to perform. 

1. Confidence 

about buying 

Korean 

products 

2. Perception 

about his/her 

ability to buy 

Korean 

products. 

1. I am sure that I am able to buy 

Korean products if I want. 

(Bachleda, Fakhar, and Hlimi 

2012) 

2. In my perception, the decision 

to buy Korean products or not 

is my own decision (without 

any infuences from others). 

(Bachleda, Fakhar, and Hlimi 

2012) 

Actual 

Behavioral 

Control 

the extent to which a 

person has the skills, 

resources, and other 

prerequisites needed to 

perform a given behavior. 

1. Resources 

(money) 

2. Time  

3. Requisite 

information 

4. Fact 

1. I have enough resources 

(money) to buy Korean 

products. (Bachleda, Fakhar, 

and Hlimi 2012) 

2. I have enough time to buy 

Korean products. (Bachleda, 

Fakhar, and Hlimi 2012) 

3. I have enough requisite 

information to buy Korean 

products. 

4. In fact, I buy Korean products 

because of my own decision. 



Variable Definition Indicator Items of Measurement & 

their sources 

(Bachleda, Fakhar, and Hlimi 

2012) 

Behavioral 

Intentions 

an indication of a person's 

readiness to perform a 

given behavior and it 

depends on attitude, 

subjective norms, and 

perceived behavioral 

control, so that it is 

considered to be the 

immediate antecedent of 

behavior. 

 

1. Willingness to 

perform 

2. Willingness to 

try 

3. Planning to 

perform 

 

 

1. I am willing to buy Korean 

products. (Atilgan-Inan & 

Karaca, 2011) 

2. I will try to buy Korean 

products. (Atilgan-Inan & 

Karaca, 2011) 

3. I plan to buy Korean products. 

(Atilgan-Inan & Karaca, 2011) 

Behavior Behavior is the manifest, 

observable response in a 

given situation with 

respect to a given target. 

1) The 

volume/quota 

of 

performance 

(purchasing) 

2) The frequency 

of 

performance 

(purchasing) 

3) The types of 

performance 

(purchasing) 

4) Repurchasing 

the products 

5) Recommendati

on to others 

1. I buy Korean products in a 

large number. (developed from 

the definition and indicators) 

2. I always buy Korean products. 

(developed from the definition 

and indicators) 

3. I buy all types of Korean 

products. (developed from the 

definition and indicators) 

4. I repurchase Korean products. 

(developed from the definition 

and indicators) 

5. I recommend Korean products 

to others. (developed from the 

definition and indicators) 

Table 2. Measurements 



3.5 Technique of Data Analysis 

 Structural equation modelling (SEM) using AMOS 18 was 

used to test the implications of the TPB on Korean wave toward 

the decision to buy Korean products. All measures, except for 

demographic variables, were based on likert scales and therefore 

were treated as continuous variables  (Rhemtulla  et al., 2010, in 

Bachleda, Fakhar, and Hlimi, 2012). In using SEM, the number of 

the respondents, the sample sizes will meet Hair’s criterion that is 

five times the number of indicators or the estimated parameters 

(Hair et al., 1992). The first question in the questionnaire “I really 

understand about: (a) Korean drama, (b) Korean songs, (c) Korean 

actors/actreesses, (d) Korean singers, and (e) Korean food, was 

only used as the parameter whether the respondents really 

understand about those Korean wave elements or not. The 

respondents who have scores less than 6 points would be 

eliminated from the data analysis.  

 If there are some hypotheses rejected after being analyzed 

later, the researcher would give some additional questions by 

sending emails to the respondents. Those questions are given to 

the respondents in order to find out the reasons why some 

hypotheses are rejected. 



 

 

Figure 3. The model of the study using SEM (the Korean wave in TPB 

model) 


